Child Exploitation
Awareness Week of Action

23-27 June 2025
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Background

* In Essex, there are several campaigns running during each year to raise awareness of exploitation and how to
report it. This campaign aimed to coordinate some of these campaigns into a week of action once a year.

* The current campaigns include multiagency campaigns between Social Care (Essex, Southend & Thurrock),
Police, Youth Service, British Transport Police, local councils, The Children’s Society, The Railway Children,
C2C and Greater Anglia train operators. These focus on transport Hubs (Operation Henderson) and
leisure/hospitality (Operation Makesafe) as well as sports coaches (Safe to Play).

 Ouraimisto supportthese to continue in their current format but within an Essex Child Exploitation
Awareness week. This will also allow greater coordination across the county.

* Quraimisto also include some additional areas of focus during this week so a broader range of contexts can
be included to raise awareness further so we can have a positive impact on reducing harm and increasing
safety for young people and their communities.



The Format

This campaign ran
for five consecutive
days from Monday

23 June - Friday 27
June 2025.

- how communities can
increase safety themselves

- how professionals and
communities work together

There was;
- in-person training

- pre-recorded learning
sessions

- face to face engagement
at targeted localities

- dissemination of
campaign materials

- social media coverage

The week followed this
format:

e Monday - Leisure &
hospitality (hotels,
bowling alleys, fast food
restaurants, skate parks
etc.)

* Tuesday - Sports coaches
and venues

* Wednesday - Transport
Hubs (train stations, bus
stations and taxis)

e Thursday - Parents/carers

* Friday - Educational
providers
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Face to face engagements Face to face engagements
Operation Makesafe (Monday) Operation Henderson (Wednesday)

44 147

68 (train

The Reach workers

and bus
drivers)

143




The Reach

Digital Reach

/7597
331

928 (exploitation pages)
67
408 listeners

Radio interviews

* Greatest Hits Radio - Essex Police’s Proactive Child Sexual Exploitation
Investigation Team - broadcast hourly between 6am and 2pm, Friday 27 June.

* Heart Essex radio broadcast interview Monday 30 June.

News stories
Child Exploitation Awareness: Safeguarding vulnerable children and young people. ... -
Your Harlow

Safeguarding vulnerable children & young people on public transport | Essex Police

Hotel spot checks across Essex test child exploitation awareness | Essex Police



https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.google.com%2Furl%3Frct%3Dj%26sa%3Dt%26url%3Dhttps%3A%2F%2Fwww.yourharlow.com%2F2025%2F06%2F27%2Fchild-exploitation-awareness-safeguarding-vulnerable-children-and-young-people-on-public-transport%2F%26ct%3Dga%26cd%3DCAEYASoTNjA4NzU0NDM4NzkyNjU4NDU0NTIcNDhmNzY0MWM5NTUyNDI3Zjpjby51azplbjpHQg%26usg%3DAOvVaw2ydMvnK4QGErWpmXfdBrjt&data=05%7C02%7Cstephanie.rosser%40essex.gov.uk%7Cc5d817ba1e894e910ab608ddb5525753%7Ca8b4324f155c4215a0f17ed8cc9a992f%7C0%7C0%7C638866087452769349%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=SyrWsscN%2FF41GgZWBOnqMp9P2VBv7JqhXAJuwUIGXi8%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.google.com%2Furl%3Frct%3Dj%26sa%3Dt%26url%3Dhttps%3A%2F%2Fwww.yourharlow.com%2F2025%2F06%2F27%2Fchild-exploitation-awareness-safeguarding-vulnerable-children-and-young-people-on-public-transport%2F%26ct%3Dga%26cd%3DCAEYASoTNjA4NzU0NDM4NzkyNjU4NDU0NTIcNDhmNzY0MWM5NTUyNDI3Zjpjby51azplbjpHQg%26usg%3DAOvVaw2ydMvnK4QGErWpmXfdBrjt&data=05%7C02%7Cstephanie.rosser%40essex.gov.uk%7Cc5d817ba1e894e910ab608ddb5525753%7Ca8b4324f155c4215a0f17ed8cc9a992f%7C0%7C0%7C638866087452769349%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=SyrWsscN%2FF41GgZWBOnqMp9P2VBv7JqhXAJuwUIGXi8%3D&reserved=0
https://www.essex.police.uk/news/essex/news/news/2025/june/child-exploitation-spot-the-signs
https://www.essex.police.uk/news/essex/news/news/2025/july/hotel-spot-checks/

Feedback from The 2 Johns session

\ “The influence chat was very thought provoking.”

“Really informative session.”

The Reach

to keep our children safe from influence.”

“So much | was not aware of. Will signpost to some of my
friends with young children.”

3 “Really great advice and so important we think about how




Social media posts included videos aimed at young and adult passengers
and the workforce.

Discussions at train stations engaged passengers in conversations about
signs of exploitation and missing children, grooming tactics, where to get
help and support and how to report to Police and via the BTP text line.

Passengers were offered a chance to scan the QR code which signposted
them to the ESCB webpages about the campaign to access further
materials and videos.

Discussions with hotel and leisure staff of signs to look for and signposted
to ESCB website for further resources. Operation Makesafe letters were
given out.

Downloadable posters, taxi stickers and leaflets, with details of how to
report concerns, for business and drivers were shared with working group
for onward cascade.
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“Through conversations at the train station the team obtained intel of known

drug dealer.”
F d b k “Bus drivers shared they see a lot at the bus station and young people do not
e e a C appear to feel safe there as many homeless or street drinkers frequent the
area.”

“The taxi drivers were welcoming and said they had taken courses provided by
WO r ke rS & the council on safeguarding, exploitation and county lines and they were

certain of the some of the signs and on how to effectively report to the right
authorities. They also suggested the idea of having more police presence in

b Uus i N e SS e S the neighbourhood.”

“The local businesses we spoke to all complained about hooliganism and
drug use amongst the young people in the area and mentioned that it was
difficult for them to trust and report any such incidents to the authorities as
they do not believe the police will take them seriously and support them
adequately. This makes it very difficult for them to reach out.”






* “In relation to the members of public, some felt they

F d b k wouldn't have the confidence to report through fear
e e a C of getting it wrong. Advice given that we would rather
have the reports to enable us to ensure safeguarding

m e m b e rS than have a child potentially at risk.”

Of t h e * “We had some good conversations with young
people, some who were aware of County Lines, we

asked would they recognise signs of people who may

p u b ll C a n d be involved and advised on the number to call, some

young people took down the phone number. Most
people where receptive to our conversation. We gave

yO U n g out flyers and felt we had a positive impact.”
p e O p le * “Young people are confident in reciting the BTP

number and understand what it is used for.”
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Feedback
leisure and
hospitality

“We generally found that people were open to more training, it
sounded like as well as the signs of exploitation it might be helpful
to have strategies and skills to use in the situations for example
being able to delay check in. We also noticed that their staff were
more likely to reference a young female and a male as the situation
to be worried about”

“There was some concerning responses when the Op Makesafe
scenario was used. The hotel staff were prepared to rent out a
room to the adult and child for 1 hour, payment in cash, no ID,
child clearly looked frightened, no questions asked. When we
revealed ourselves, they felt that because they suggested a family
room'instead of a room with a double bed this was an appropriate
safeguarding step”

“All Caravan Park staff were very receptive and happy to engage
with our team and we will continue this partnership moving
forward” section of the Essex Partnership”

“Some gyms shared that they have found suspicious items in
lockers that could be linked to criminal exploitation but they are
not reporting this to Police, nor carrying out more through checks
on how their 24 hour gyms are being used”
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* Public Awareness & Reporting: Many members of the public were
unsure about how to report exploitation, fearing they might get it wrong.
They were reassured that reporting is better than not acting

* Engagement with Young People: Positive conversations with young
people, many of whom were aware of county lines and safeguarding

* Taxi Drivers & Licensing Teams: Taxi drivers had prior safeguarding
training but requested updated materials

* Business & Transport Staff: Mixed levels of awareness. Some had
recent training, others were unaware on how to respond and signs

* Hotel & Caravan Park Staff Engagement: Staff were generally
receptive, with some having completed online training. Generally
strong interest in continued input from the partnership and training

Learning

* Hotel Training & Awareness: Some had strong safeguarding
procedures and training. Other hotels varied in their approach and

(]
awareness. Some concerning responses with some willing to rent
rooms under suspicious circumstances without proper checks
* Intelligence Gathering: Some useful intel was gathered, including
reports of suspected drug dealers and suspicious activity in gyms

* Challenges Identified: Some lack of confidence in recognising
exploitation signs by the public and professionals, concerns about
safety at bus stations, concerning responses in some leisure and
hospitality venues and despondency in reporting to Police

* Recommendations: More training needed for leisure & hospitality,
gyms, transport workers, especially on recognising exploitation and
understanding legal obligations, continued awareness campaigns,
more testing scenarios as a partnership, sharing of materials and
reassurances on ease of reporting







Next steps

Earlier promotion and clarity about
audience - invite only or wider
publicity (for sports provider
events)

Consider bystander training - some
saying they would just call 999.

Show other ways of reporting
suspicions activity, not just crime

Attempt to gain support of bus
companies. Buses are cheaper and
more accessible, less guarded
than stations. Seeing more young
people using bus network

Continue testing scenarios with
help from the partnership

Consider how each locality can

engage with providers to develop
awareness and strengthen
relationship to improve intel

gathering

Some were unsure about reporting
for fear of getting it wrong — worried
about it coming back on them.
Think about how to get message
across of the importance of
reporting ALL concerns, better to
report than not

Consider focusing on activity in
gyms and dedicated materials to
raise awareness

Next date for diaries - Provisional
date of w/c 22 June 2026 for next
campaign
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